Mwg Ba xapakTAPLIES TNV MPOCWTILKI OOU HApKa?

YUudwva pe to “Cedefop”, n eupwnaikn ayopd epyaciag exel mpoBAnUa avavtlotolxiac deflothtwy,
Sedopévou OTL oL epy0dOTEC AVTIUETWTIIOUY SUOKOALEC oTNV TPOCANY N ATOUWY HE TIG OeELOTNTEG TTOU
xpelalovral, evw 0col avalntouv gpyacio aywvilovtol va Bpouv eMAYYEAUO TIOU VA TALPLALEL OTLG
YWoelg kat Tig Sefotntég touc. Ta enimeda avepylag otnv EE mapapévouv uPnAd kot n ayopd
epyaoiag €xeL yivel TOAD aVTOYWVLOTIKY. 2€ CUVSUAOUO UE TNV AVOS0 TWV KOWWVIKWY HECWV LAlIKAG
EVNUEPWONG KOLL CUVETIWE TNV AUENGON TNG 0pATOTNTAG, Ol ALTOUVTEC pyacia avtipetwrilouv SuokoAla
OXL HOvVo 0TO va Ppouv SoUAEld Tou va Talplalel Pe TG Se€lOTNTEC TOUG, QAN KAl OTO va
SladopomonBouv amo TV avIaywvLoTIK ayopd epyaciag.

To PBRAND4ALL eivat éva SleTég mpoypappa Erasmus + mou otoxeVel va fonBroeL Toug eVAALKEG TTOU
avalnTolyv epyacia 1 xpeldlovtal VEa, TAPEXOVTAG TOUG TIC amapaitnteg SeELOTNTEC yla va XTioouv Kat
va SlaTNproouV TNV TIPOCWTILKY TOUC EMWVU LA - TTPOKELUEVOU va BEATIWOOUY TNV AMACXOANCLULOTNTA
ToUuG. AuTo Ba emiteuyBel pe tn Snuloupyia evog Stadiktuakol SladpaoTikol epyaleiou, To onoio Ba
TIPOODEPEL OTOUC «HaBNTEGY Wl €EQTOUIKEULEVN EKTALOEUTIKY TIOpElQ yla TNV avamtuén tng
TIPOCWTTIKAC TOUG Hapkac. H Stapkela Tou €pyou eivatamod 1. 12. 2020 €wg 30. 11. 2022.

TLelval to Personal Branding;

To «Personal Branding» elval o cuvduaopdc ¢ yvwong, twv Se€loTATwY KAl TNG EUMELPlag eVOg
atopou. Mepthaufavel, emiong, Tov MUPAVA TNG TAUTOTNTAC KATIOLOU TIou UTIAPXEL oTo dladiktuo kal
€KTOG ouvdeonc. Elval éva xpriolpo epyaieio mou pmopei va fonBroeL toug evrAikeg va Stapopdwoouy
TIg a&leg toug, va kaBopioouv tnv e€elbikeuor| TOUG, va EVIOXUCOUV TNV QUTOTENOIBN 0T TOUG KAl TEAIKA
va mapoucldcouv T SWkr Toug lotopla. To TO onpaviikd, Oxt povo Ba toug BonBroesl va
dladopomoinBouv otnv ayopd epyaciog kal va Bpouv tn SOUAELX TwV ovElpwY Toug, aAAd Ba elval
eniong éva {wTlko otolxeio yla tn Slaxeiplon TNG EMAYYEAUOTIKAG TOUG AVATITUENC.

Ztoxou

AUTO T0 £pyo XpnpatodotnOnke pe tnv umoothplén tng Eupwmnaikig Emtpomnic. Auth n avakoivwon
OVTLKOTOTTPLLEL TIG OO ELG LOVO TOU cuyypadéa kal n Emtporr) ev punopel va OewpnOei

uTteLBLVN yLa OTIOLABATIOTE XProN TwV MANPOPOPLWV TIOU TIEPLEXOVTAL OE QUTAV. o T
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Mola elval Ta AvapeVOUEVA QMOTEAECLATA TOU €PYOU;
1. NAa{oLo MTPOCWTILKWY EMWVU LWV

AUTO To TAaioLo epAapBAVEL OAEG TIC SEELOTNTEC KO TG OTPATNYLIKEG TTIOU E(vVaL amapaitnTES
yla TNV avamtuén Ulag mpoowrikng papkag. Ol etaipol Tou €pyou Ba MPayUaTOMOW|C0UY
€PEUVA VLA TOV EVIOTIOHUO TWV TILO ONUAVTIKWY SEELOTATWY KAl TNV TAEWVOUNON TOUC amo
arnoyn onuaciac otnv ayopd epyaciag. Eniong, Ba oxedidoouv epyaieia kal pebodouc yla
TOV EVIOTIOUO TWV PACIKWY XAPOAKTNPLOTIKWY TwV eKMALOEVOUEVWY (AEKTIKOTNTA OTNV
eumelpia, uveidnon, Eéwotpedela, Evalobnola, Neupotiopog) kal Ba toug ouvdEoouv UE
EVEPYELEC yla TNV kaBodrynor toug oto owotd 6popo. Autéc ol SUo dpaotnplotnTtec Ba
BonBrnoouv Toug eTalpoug otV avamtuén ekmaldeUTIKOU UALKOU BACEL TWV QVAYKWY TWV
HobnTwy.

2. Npoowrnké Branding Genie

To "Personal Branding Genie" Ba eival éva Stadiktuako epyaieio ekpabnong, mou Ba mapexet
€EQTOUIKEUEVEG ekTalOeVTIKEC OladpoUéC o0 Oooug emBUUOUV va avamtuéouv Tnv
TIPOOWTILKA TOUG €Mwvupia. Oo emitpéPel oToug HaBNTEC va eTUAEEOUV TO TIPOYPOALLUA
KATAPTLONG TIou B€Aouv va akoAouBricouy, pe BACN T TIPOCWTILKA TOUC XOPAKTNPLOTIKA. To
EKTIALOEVUTIKO UALKO Ba meplaufavel SpAaoelg kol otdXOoUC, TIOU TIPETEL VAL ETLITUXOUV OL
HLaBNTEC TIPOKELUEVOU VAL OAOKANPWOOUV eTITUXWG TN dladikacia pabnong. To «Genie» Ba
anoteleital anod Tpelg KUpleg deflotnteg mou Ba eiyav kabBoplotel mponyoupévwg amnod tnv
€peuva mou oL etaipol Ste€nyayav otnv apyn Tou Epyou.

TeAevtaieg evnuepWOELS yia TIG SpaotnpldTNTEG TOU £pYouU

H etalpikry oxéon tou €pyou amoteAeital anod &€l etaipoug amod to Hvwpévo Baoilelo, tnv
Ouyyapia, tnv EAAGSa, t BouAyapia, t 2Aofevia kat tnv lomavia. ZuvaviiBnkav oto
Aladiktuo yla mpwtn dopd otic 25 lavouapiov 2021. Zulntnoayv OAEC TIC SpAOTNPLOTNTEC TOU
€pyou e Olaitepn €udaon otnv €peuva mou Ba toug BonbBrioel va kabopioouv TIg
anapaitnteg §e€LOTNTEC yla TNV AVATTUEN ULAG TIPOOWTIKAG HApKag. Alaipecav emiong ta
KaBrkovta oXeTKA Pe TIG dpaotnplotnteg Stddoong kal Tn SlaodAAlon TNG MOLOTNTAC Kal
KaBopLoav Ta EMOUEVA BrUOTA VLA TOUG ETMOUEVOUC LNVEG.

NETITOPEPNC TIEPLYPAPH TOU €PYOU KAL TWV SpA0TNPLOTATWY TOU SNUOCLEVOVTAL OTOV LOTOTOTIO
Tou €pyou: http://pbrand4all.eu/.
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© Zoom Meeting
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Velina Dragiyska SUZAN from KONSZENZUS , |
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Gergana Deenichina {4

Zsuzsa

Mpwtn SLadIKTUAKN CUVAVTNON TWV CUVEPYATWY Tou €pyou, 25 lavouapiou 2021 (uéocw Zoom).
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